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EU-ASEAN TRADE
& INVESTMENT STATISTICS

There is a long and deep trading and investment relationship between Europe and South
East Asia forged by historical circumstance and mutual desire to trade across oceans and
develop. ASEAN remains a region of good growth, sound macro-economic trends, with young

and growing populations and a lot of opportunity. The AEC gives us hope too, so long as the
objectives set out in it are achieved and progress can be seen on the ground.
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The balance of trade remains in ASEAN’'s favour, and trade Impressive numbers in Trade
continues to grow — albeit at a slower pace in more recent years. Europe is ASEAN’s Second largest Trading
Indeed, the growth rate between 2005 and 2015 has been partner. For the moment, only China
73.1% . For ASEAN exports to the EU, the growth rate over the outweighs Europe. Europe’s share of trade
same period has been 65.2%. That is good news for all of us as of ASEAN’s total external trade was 13.1%
it means more jobs, growing economies, and more opportunity. in 2015.
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2016 EU-ASEAN BUSINESS
SENTIMENT SURVEY KEY FINDINGS

85%

plan to increase their
level of trade and
investment in the
region over the next
five years

58%

feel that they are at a
competitive

disadvantage in
ASEAN without an

expect ASEAN’s
importance to their
global revenues to

feel that the EU is not
sufficiently engaged
in supporting
business activity in
their response location

) 4

66%
believe the EU

should pursue a
region-to-region

Nearly twoO-thirds
of respondents plan to
expand their operations
and headcount in their
response location

project an
increase in
ASEAN profits in
2016

EU-ASEAN FTA

increase over the

next five years A FTA with ASEAN

Majority
are not fully informed
about the various
trade agreements that
arein place or are

currently being
negotiated

Only
say they are often
consulted by
ASEAN national
governments

BUSINESSES EXPECTING ASEAN TRADE AND INVESTMENT TO
INCREASE OVER THE NEXT FIVE YEARS
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BUSINESS OPINION ON WHETHER THE EU SHOULD PURSUE AN EU-ASEAN FTA

Yes No Not sure
ASEAN 66% 14% 21%
BR 80% 0% 20%
KH 66% 9% 26%
ID 62% 15% 23%
LA 69% 19% 13%
MY 60% 7% 33%
MM 63% 13% 25%
SG 60% 20% 20%
TH 63% 25% 13%
PH 68% 15% 17%
VN 78% 11% 11%

TO PARTICIPATE IN THE 2017 EU-ASEAN BUSINESS SENTIMENT SURVEY,
VISIT WWW.SURVEYMONKEY.COM/R/EABSS2017
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